
CONSUMER RETURN AND EXCHANGE FORM 
(MUST FILL OUT COMPLETELY AND INCLUDE WITH RETURN) 

 

NAME:___________________________________                 DAYTIME PHONE #____________________________________ 

ADDRESS:________________________________                  EMAIL:______________________________________________ 

CITY, STATE & ZIP:_________________________________   ORIGINAL ORDER #:___________________________________ 

 

»You may return or exchange your purchase within 30 days of receipt given the following: 

»All items must be in their original condition – NO worn or washed items can be accepted 

»Irregular items may not be returned for any reason 

»Closeout items are exchange only 

 

ITEMS BEING RETURNED FROM CONSUMER 

Item # Qty Description Color Size Price Reason Code 

       

       

       

       

 

REASONS FOR RETURN: 

1 – Too Small 2 – Too Short 3 – Defect/Damaged 4 – Didn’t arrive in time 5 – Color 

6 – Too Big 7 – Too Long 8 – Fabric Sensitivity 9 – Overall Quality 10 – Changed Mind 

 

ITEMS TO BE SENT IN EXCHANGE FROM MAGGIE’S 

Item # Qty Description Color Size Price 

      

      

      

      

 

Additional Comments: __________________________________________________________________________________ 

______________________________________________________________________________________________________ 
For exchanges and credits you must include credit card information or check for payment/credit 

All return freight is up to the customer to pay, UNLESS we ship the wrong item or the item is damaged. 

CREDIT CARD INFORMATION: 

MasterCard/Visa/Discover Card #__________________________Expiration___________CV_______(3 Digit Code on back) 

Name on Card:___________________________________Signature:______________________________________________ 

 

Thank you for being a Maggie’s Organics customer, we appreciate your business! 

 

 

M A G G I E ’ S  O R G A N I C S  

3 0 6  W E S T  C R O S S  S T R E E T  

Y P S I L A N T I ,  M I  4 8 1 9 7  

( 8 0 0 )  6 0 9 - 8 5 9 3                 

U P D A T E D  1 2 / 1 1                            

 


